mm ! 2008 TOUR WRAP-UP REPORT

Take Action placed the following ads to promote the 2008 tour. All ads ran in January,

February, and March of 2008. High profile print and TV, as well as extensive coverage online
provided the tour, the bands, and the sponsors incredible visibility. The total value of advertising

on this tour is over $200,000.

Absolutepunk.net:
Alternative Press:

AMP:
Blabbermouth.net:
Blistering.com:
Cartoon Network:
Decoymusic.com
Downloadpunk:
Exclaim:

FUSE:
TheGauntlet.com:
Killertours.com:
Lambgoat.com
Mammothpress.com
MTV2:
Myspace.com:
Pastepunk.com
ThePrp.com:
Punknews.org
Punkradiocast:
PunkRockVids.com:
Purevolume:

Revolver:

Rotating banner ads

Full page (Feb), 2 page spread (March), full page (April),
15,000 CD sampler insert (April)

Full page (Feb)
Rotating banner ads
Rotating banner ads
4 weeks of tv spots
Rotating banner ads
Rotating banner ads
Full page (March)

4 weeks of tv spots
Rotating banner ads
Rotating banner ads
Rotating banner ads
Rotating banner ads
4 weeks of tv spots
Targeted banner ads
Rotating banner ads
Rotating banner ads
Rotating banner ads
Online radio spots
Rotating banner ads

Rotating banner ads, purepicks for all bands on the tour,

upfront feature
Full page (March)
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